Financial Information
2012/13 Finincal Statement.

Income.
DEEWR GrantTotal IncomeExpenses.
AccomdationTransportOther Expenses
Total Expenses
Surplus

$17,448.00
$17,448.00
$1,605.00
$1,806.55
$900.00
$4,312.00
$13,136.45

2013/14 Budget

Income
2012/13 DEWER Grant
Adesua Bra Abroad
Power Of Words
Total Income
ExpensesAdesua
Power of Words
2014 Enactus Confrence

Total Expenses
Surplus

$13,136.45
$22,119.00
$14,745.00
$50,000.45
$26,800.00
$11,060.00
$8,000.00

$45,860.00
$4,140.45
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A Good BooK Can Go a Long Way

Our Mission

Our Mission is to build a stronger more resilient community through
partnerships and entrepreneurial initiatives, working on projects on a
local and global scale.

The Power of Words Mission Statement

Engaging children and empowering primary carers through the
power of reading and oral language skills.

Adesua Mission

To empower the community in the area of education, and teach them
how to sustain community projects.

The Power of Words Project Summary:

The Delacombe Outreach Library Service is a mobile library facility
that operates weekly within the community’s church. The service is
suffering from a lack of awareness within the community. Our aim is
to create a high level of energy and understanding surrounding the
service. In addition we will enhance the program by bringing in
experts to conduct empowerment sessions with primary
carers.

The Power of Words Project Outcomes:

-Increased awareness, understanding & use of the library
as
measured by the increase in people using the service.
-Increase in parents reading to their children, resulting in the development of their oral language skills and thus building a solid foundation
for literacy and future life skills. Measurement tools may include
'before and after’ assessments on participants and surveying teachers,
parents and children.
-Monthly sessions between professionals and primary carers to
empower the community to build on the oral language and literacy
skills, and to strengthen relationships between children and their
primary carers.

Adesua Project Summary

To enable the community of Frankadua, Ghana to build a library, in
order create many educational opportunities for students and teachers. To empower the community to sustain the library through the
creation of entrepreneurial business activities and to continue to
develop our mentoring relationship with the teachers by
developing their teaching skills over time.

Adesua Project Outcome

By February 2014 the community of Frankadua shall have a library full
of educational materials available for use. In conjunction with Projects
@ UB the plan to sustain the library will be developed with the community members. We will establish the relationship between the
teachers at the school and members from the University of Ballarat, to
provide on-going support and mentoring.

The Power of Words
Target Audience:

Primary carers and their children in the Delacombe area who are in need
of support with their oral language and literacy skills.
Objectives
-To increase the use of the Delacombe Library Outreach Service
-To embed the library within the community through community engagement and awareness.
-To get children engaged in the service and understand the role of books
and libraries
-To increase children’s oral language skills
-To increase literacy rates in the area
The Challenge:
The challenge for this project will be to identify the barriers are that are
preventing the service from maximizing its potential. Possible barriers
include:
-A lack of energy, understanding and headspace surrounding the service.
-Identifying ‘what’s missing’ in the service.
-A lack of literacy skills amongst primary carers.
-The urban design of the Delacombe area.
-Identifying how we engage with local residents? What should the library
servicescape be like?
Why this Project: The Facts
-The most rapid and dramatic language acquisition typically occurs
during the first five years of life.
-Children of parents on welfare benefits hear approximately 616 words
per hour. Children of working class parents hear approximately 1,251
words per hour, and children of professional parents hear approximately
2,153 words per hour.
-Only 32.4% of Delacombe residents have completed year 12 or equivalent compared to 49.8% state wide. It has one of the lowest levels of year
12 or equivalent completion within the City of Ballarat.
-According to the SEIFA Index of Disadvantage, Delacombe is one of the
most disadvantaged areas within the City of Ballarat.
-Reading to children 3-5 days per week has the same effect as being six
months older. Reading to them 6-7 days per week has the same effect as
being almost 12 months older.
Economic and Social Benefits:
-Enhancing the viability of the library service
-Increasing community participation
-Embedding the library within the community
-Enhancing the children’s oral language skills which are a fundamental
component of their development. Business and Economic concepts/
entrepreneurial approach utilised:
• Developing and exploring creative
solutions to successfully market the library
service
• Maximizing the eﬃciency and eﬀectiveness of existing services.
• Utilising marketing processes

ADESUA

Target Audience.
Disadvantaged families within the community of Frankadua; who lack
access to adequate learning resources and facilities.
Objectives
- To raise funds to build a library and fill it with educational resources within
the community of Frankadua, Ghana.
- Enabling the user of the facilities
- To teach them how to sustain the facility
- Creating local awareness of world issues within Ballarat
- To empower the educators with advanced education tools

Challenges
-Teaching approaches are out of date and ineffective
-Cultural and language barriers
-Competition within fundraising
Why the Project? The Facts
- One third of Ghana’s population live below the poverty line; that is 8.32
million people.
- In 2011 40.9% of Ghana’s adult population could not meet the basic
requirements of reading and writing.
- Only 84% of students will begin primary school with a low 41% starting
secondary school and 12% going on to further educate themselves.
- Teachers in Ghana study a one year diploma to become a fully qualified
teacher.
- There are 63 Public Libraries and Sub branches currently registered in
Ghana servicing a population of 24.97 million people this equates to 1
library per 396,000 people.
Economic & Social Benefits.
Social: Low SES, high poverty stricken area, less opportunities.
Economic: education will increase ones living standard and empower them
to have more opportunities in life and more skills in which will create better
economic opportunities for themselves.
Environmental: Utilising littered water bags throughout the town to create
items e.g. bags, to

