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With passion & the power of 
entrepreneurial action, we 
can transform lives & shape a 
better, more sustainable world
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Team Composition income expenses
institutional support: events:
Campus Life Grant                                            $647 Team events                                                        $380

Campus Life Grant (in credit)                    $2,500

non bab donations:                        
Member fees                                                        $736

All teams                                                            $2,026

total income:                        $3,424                 total expenses:                    $380
profit:                                     $3,044

3 projects 37 financial 
members

20 active 
members

total money 
raised
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FUTURE

MUSE is a project aimed at servicing 
& donating second-hand musical 

instruments to students who might 
not otherwise be able to afford 

them. These instruments wull be 
serviced using funds raised from 

concerts organised by MUSE

Quality Education
seeing opportunity

 ■ MUSE has identified that children in 
low socio-economic areas are less like-
ly to have access to resources needed 
for an instrumental music education

 ■ By removing the barriers related 
to the upfront costs of instruments, 
children will be able to experience the 
social benefits & quality education 
related to learning music

 ■ The use of second-hand instru-
ments negates the environmental 
impact of manufacturing new instru-
ments

OPPORTUNITY ACTION

reduced inequalities
taking action 

 ■ We have taken personal initiative 
by holding two concerts over the past 
twelve months, raising $860 and $766 
respectively.  

 ■ Ticket prices were set at $15 (stu-
dents) and $20 (adults) to accommo-
date a wide audience.  

 ■ We have utilised innovative 
business strategies to reduce costs, 
such as holding concerts at in-house 
venues and engaging with specialist 
volunteers to learn how to service 
instruments ourselves. 

 ■ We initiated a pilot project with 
Russel Island State School to test and 
refine our business strategy. 

 ■ Utilised a blend of social media, 
physical advertising, and word of 
mouth to promote our concerts and 
find those willing to donate instru-
ments. 

 ■ Held weekly meetings to discuss 
our progress and improve our meth-
odology.  

sustainable production & 
consumption
moving forward

 ■ Use our brief of business to reach 
out to larger local businesses as a 
means of gaining sponsorships in ex-
change for benefits, such as free tickets 
to our concerts.  

 ■ Research alternative concert venues 
to reach wider audiences.  

 ■ Begin the repair process of the 22 
cellos/violins currently in possession. 

 ■ Utilise our current connections with 
organisations such as the Multicultural 
Families Organisation to investigate 
the possibility of holding workshops 
and to distribute these instruments in a 
way that creates the most sustainable 
positive impact.



OPPORTUNITY
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reduced inequalities
taking action 

 ■ We have raised visibility on campus 
by hosting five pop up op shops in the 
last year. These are always in areas 
with high foot traffic, often combined 
with university Market Days to maxi-
mise engagement. Through these, 120 
items of clothing have been recycled 
and conversations with 191 individuals 
have been initiated.

 ■ We have raised $204 through pop 
up op shops, helping fund equipment 
for upcycling workshops.

 ■ We have held four upcycling work-
shops, altering t-shirts to tote bags 
and scrunchies. 40 students in total 
have gained new skills in sewing and 
alteration with this. Note COVID-19 
restrictions have limited our workshop 
sizes and therefore number of people 
impacted, so we have started training 
four students to become workshop 
facilitators, allowing more sessions to 
be run.

 ■ Our social media campaigns use 
Facebook and Instagram to promote 
events and highlight issues with fast 
fashion.

sustainable production & 
consumption
moving forward

 ■ Continue on-campus pop up op 
shops and expand these to Griffith 
campuses in Brisbane and Logan, with 
a plan to use funds raised to purchase 
a sewing machine for workshops.

 ■ Reach out to local organisations 
and businesses for sponsorship, new 
pop up op shop locations, and wider 
audience reach.

 ■ Increase regularity of upcycling 
workshops and continue training for 
new workshop facilitators, allowing 
multiple workshops to be held at once 
in different locations.

 ■ Increase reach of social media 
audience through larger organisation 
sharing, and develop more compre-
hensive educational resources on fast 
fashion.

 ■ Research methods of expanding 
pop up op shops into online platforms 
to increase accessibility, particularly 
in times of frequent restrictions and 
lockdowns.

Quality Education
seeing opportunity

 ■ Fast fashion is a well explored issue 
of the 21st century, with young people 
in particular being vulnerable to target-
ed advertising.

 ■ Nine lives has identified university 
students as an ideal demographic to 
introduce opportunities for sustainable 
fashion, as surveys indicated major 
concern and interest in this issue.

 ■ By providing on-campus access to 
second hand clothes, we give another 
more sustainable option in fashion. 
This also allows more equitable access 
through our ‘swap or shop’ model - 
swap one item for another or pay a low 
cost ($2-3) for the item.

 ■ By providing workshops on upcy-
cling and repurposing old clothes, we 
provide students with the tools to con-
tinue their sustainable fashion journey, 
and extend the life of already-owned 
clothes.

 ■ Through online social media cam-
paigns and peer-to-peer education at 
our events, we raise awareness of fast 
fashion issues and encourage a shift in 
consumer patterns.

Nine Lives is a project aimed at reducing fast fashion 
and textile waste particularly in young adults. This 

is achieved through our ‘pop up op shops’, upcycling/
repurposing workshops, and education both in-

person and online.

FUTURE

ACTION

OPPORTUNITY



reduced inequalities
taking action 

 ■ In 2020, Peek-a-Book held another 
stall after the National’s competition at 
the MUSE Concert For A Cause, raising 
over $100.  

 ■ In 2021, we have held two stalls and 
made $290, which will be utilised to be-
gin paying for the storage of books at the 
Food Connect Shed in Salisbury. The rest 
will be put towards funding an upcoming 
wrapping workshop.  

 ■ Currently, the team is creating a me-
dia strategy for the rest of the year which 
will also include the development of con-
tent and recruitment of team members 
with more diverse skillsets.  

 ■ New book deals and bundles are 
being created to extend our range of 
products that can be purchased at stalls. 
This also will include a redesign of our 
wrapping and branding to stay in line 
with our transition from our old enter-
prise name The Unknown Project. 

 ■ Finally, Peek-a-Book is exploring a 
range of options available in the commu-
nity to sell more books, as we currently 
possess over twenty boxes of books and 
have more that are being stored at our 
drop-off points.  

sustainable production & 
consumption
moving forward

 ■ Peek-a-Book in the next year has 
three primary objectives to increase 
the sustainability of our project: 

 ■ Develop our presence online 
through platforms FaceBook and 
Instagram. This process will involve the 
development of fortnightly and month-
ly content (e.g., book reviews and 
stall reflections) to keep our audience 
engaged. 

 ■ Hold more collaborative wrapping 
workshops. We are seeking to do this 
at the Food Connect Shed in Salisbury 
and also partner more directly with 
the Multi-cultural Family Organisation 
to involve both the community and 
children we are helping to support. 

 ■ Increase opportunities for the 
audience to give feedback, as our team 
has recognised that this is an essential 
process to keep our value offering 
strong.

Quality Education
seeing opportunity

 ■ Peek-A-Book over the past three 
years has identified that purely donat-
ing funds to the Multi-cultural Family 
Organisation is unsustainable and 
does not create as large an impact as 
we desire.  

 ■ Through hosting wrapping work-
shops, we believe that we can interact 
with the community more effectively 
and act as a social awareness cam-
paign.  

 ■ Our book drop-off zones allows the 
project to acquire more products while 
also operating in a more sustainable 
manner.  

 ■ The measurable outcomes of Peek-
a-Book include the number of hours 
volunteered, books sold, and how the 
amount of money raised assists the 
Multicultural Families Organisation to 
provide heightened support to refugee 
children. 

Peek-a-Book is a social enterprise aiming 
to target Sustainable Development 
Goal Number 10 (Reduced Inequalities) 
by supporting children from refugee 
and migrant backgrounds through the 
sale of wrapped and recycled books. 
Peek-a-Book also seeks to address two 
other Sustainable Development Goal’s, 
Number 4 (Quality Education) and 
Number 12 (Responsible Consumption 

and Production).  
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