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FINANCIAL STATEMENT

BUSINESS ADVISORY BOARD 

UNSW grants 

Other grants

Project Revenue

Event Revenue

Other Income 

Conference Revenue 

Fundraising Income  

REVENUE

TOTAL REVENUE

Events Expenditure 

Project Expenditure

Training and Recruitment 

Purchases

Administrative Costs

Other Expenses

Conference Expenses 

EXPENSES

TOTAL EXPENSES

$7,461.64

$4,160.56

$3,018.48

$10,385.59

$236.60

$5,310.50

$2,188.73

$32,762.10

$12,232.43

$2,795.71

$4,560.56

$183.98

$2,268.21

$1,525.62

$7,175.37

$30,841.88

NET PROFIT $1,920.22
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Director
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Mandy Yuan | PwC
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SPONSORS & PARTNERS
FY ENDING 30/06/19

We extend a sincere thank you to our Faculty Advisor, Selena Griffith, our Business Advisory Board members, our sponsors and our partners for 
their ongoing guidance and dedication. Your support has been vital in driving the success of our projects.

3,849
FACEBOOK
FOLLOWERS

215
INSTAGRAM
FOLLOWERS

509
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2,251
INSTAGRAM
LIKES

THE STORY
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Our mission is to inspire and empower students to build communities of sustainable, scalable, and
measurable social impact by using entrepreneurial action.

ENABLING PROGRESS

- 44,000 Australians aged 25 and under are 
experiencing homelessness.
- Interviews with local outreach services indicate 
social and emotional needs of homeless individu-
als are inadequately addressed compared to 
physical needs.

Create: Young individuals experiencing home-
lessness are able to express themselves creative-
ly through designing and printing their own shirts.
Engage: Interactive workshops provide a 
platform to develop both personal skills and social 
connection.
Empower: T-shirts are produced then sold at 
local markets which improves participants' sense 
of self through accomplishment and seeing other 
people respond positively to their outputs.

- Uplift will be expanding into e-commerce that will allow us to 
both scale and share our story.
- Jacaranda House, Project Youth and Headspace have sought 
out Uplift to run 15 more workshops for 50 at-risk youths for the 
remainder of the year.
- Uplift will continue to run market stalls to validate customer 
demand and sales viability.

Fortunate Food Co. reduces food waste and CO2 emissions by transforming off-spec tomatoes and other 
produce into delicious chutney. We use our chutney to educate people about food waste and present them with 
a viable way of taking action.

- 7.3 million tonnes of fruits and vegetables in 
Australia are thrown away each year, emitting 63% 
of the greenhouse gases of the entire aviation 
industry
- 2.2 million tonnes are thrown away because they 
are deemed too ugly to sell, with tomatoes 
making up 25% of this discarded produce

Source: We source ‘imperfect’ fruits and vegeta-
bles from our partners SecondBite and Ozharvest.
Transform: Working with Our Big Kitchen, we 
transform this produce into delicious chutney 
based on recipes developed in collaboration with 
Woolworths and UNSW Food Sciences.
Distribute: We distribute and sell our chutney 
through market stalls, grocers,
at pop-up stalls, and online e-commerce through 
Etsy.

-  Expand our online distribution channels with a targeted 
marketing campaign.
- Increase the sustainability of our manufacturing processes by 
establishing more production partnerships with community 
kitchens. 
- Diversify our product range and to capture a larger portion of 
off-spec produce.

THE HEALTH PROJECT
The Health Project empowers young people to adopt 

healthier lifestyle choices through addressing diet, 
exercise, rest and mental health to ensure a balance 

between physical and mental health. 

THE ELDERLY PROJECT
The Elderly Project assists members of Australia’s aging 

population through easing their transition into 
retirement.

HEALTHY HEROES
Healthy Heroes collaborates with stakeholders to help 

reduce the prevalence of obesity in children by 
promoting a healthier school environment, and 

encouraging and educating them to make lifestyle 
changes that address nutrition and exercise.

FAMILY

6
PROJECTS

101
MEMBERS

37,128
HOURS

INNOVATION PROJECT
A new Enactus UNSW initiative designed to create 

collaborative impact projects with government, UNSW 
and industry. The Innovation Project utilises a human 
centred design approach to identify social issues and 
raise potential solutions to ultimately introduce new 

projects.

Uplift empowers young people experiencing homelessness to improve their social and emotional 
wellbeing and realise their potential  by providing them opportunities to express their creativity through art.

Reduced 233.7kg of CO2 
gas emissions for the 

18/19 financial year by 
preventing 123kg of 
usable produce from 

going to landfill

Sold 330 jars 
of chutney, 

making a total 
sales revenue of 

$2,753.73

Inspired over 280 
people to engage 
in more sustain-

able purchase 
behaviours 

Empowered 25 
at-risk youths 

through T-shirt 
painting and 

screen printing 
workshops

80% of participants 
reported an 

improved level of 
confidence in skills 
development and 
73% felt improved 

social wellbeing.

 Launched 15 work-
shops across 3 youth 

organisations over the 
past year, securing free 
resources from partners 
Arcade Screen Printing, 

Gildan and Permaset


