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entrepreneurial leaders
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3000+ hours worked in 2018-19

At Enactus UTS, our mission is to empower the next generation

of social innovators and value-driven entrepreneurial leaders -

working together to create a better, more sustainable world. In

2018-19, our goal has been to expand our social, economic

and environmental impacts, by developing new projects, to

target the important issues that we saw in our society.
OUR

PARTNERS



The UN Refugee Agency identified pregnant refugee women 
as a high-risk group
10% of refugees are pregnant women
These women face immense physical challenges as well as being at risk of targeted violence and assault
Countries such as Iraq, Lebanon and Syria have a high percentage of refugees who have to travel long
distances via foot in order to reach safe territories 

SEEING
OPPORTUNITY

 
The PregPack is a supportive and light-weight backpack that will address the end-to-end physical
and maternal needs of pregnant refugee women, who are in an environment where there is little
prenatal care

| Social
| Economic

TAKING 
 

ENABLING PROGRESS.

Partner: PregPack will rely heavily on partnerships with existing outdoor gear companies like
Kathmandu or Patagonia, and NGO's to facilitate the production and distribution of the backpacks
Distribute: We will distribute the bags through NGO's which already operate at refugee camps, such as
the UNHCR and World Vision, which provide relief packs to pregnant refugee women
Empower: The PregPack provide the tools and support that refugee women will need in order to take
control of their pregnancy journey and beyond

Visited the Women's Creative Hub in Auburn and 
interviewed 10 refugee women who were pregnant on 
their journey, and 1 doctor who worked closely with 
pregnant refugee women 
Surveyed over 30 pregnant women about their maternal 
needs and pains
Designed the PregPack prototype, which will 
include the following features: 
Maternity belt strap, supportive mobile pillow, prenatal information booklet and maternal
essentials such as compression stockings and reusable nappies

of pregnant refugee women do not have
adequate medical care and basic prenatal
knowledge72%

OUR FUTURE.

ACTION. Source: US National Library of Medicine, National Institute of Health

Our visit to the Women's Creative Hub on the 13th June

In 3 months
Further prototype with
all components of the

bag and approach
identified NGOs to

source maternal
supplies 

In 6-8 months
Conduct user-testing

with the female refugee
community that we

have engaged with and
other available beta

sites

In 1 Year
Have a fully developed

prototype which has been
tested with at least 3

refugee target groups.
Established 1 production
partner and 1 distribution

NGO partner 



SEEING OPPORTUNITY
 

Project IncluED aims to provide more inclusive and reliable sexual 
education for all teens, including LGBTQ+ high school students. IncluED aims to do so through an interactive
digital package which will provide a safe, accessible and fun platform for students to learn about sexual health.  

ENABLING PROGRESS.

Educate: Provide all Australian teens with access to 
inclusive and safe sexual education, through digital and 
interactive information packages, which include features such as online quizzes and interactive
scenario based games
Partner: We aim to partner with queer organisations such as UTS Queer Collective and Wear it Purple
(NGO) to develop factual and appropriate content, and with NSW Schools to implement this
throughout classrooms across the state
Empower: By providing an accessible and inclusive space for both heterosexual and LGBTQ+ teens to
receive sexual education, we are empowering the next generation of Australian youth to take control
of their sexual health

TAKING 

OUR FUTURE.

ACTION.

In 3 months
Create a functioning

prototype of the online
information package

using feedback gained
from surveys and

interviews

In 6-8 months
Establish a partnership
with at least one queer

organisation to help
fact-check and develop

iterations of our 
product

 

| Social

Up to 11% of Australians have a diverse sexual orientation or gender identity
La Trobe University study of over 3000 students who identify as LGBTQ+ found that 60% of those
surveyed had experienced verbal abuse and 30% experienced physical abuse within schools
Our current sexual education system mainly targets cis-gendered and heterosexual individuals
LGBTQ+ youth are at a higher risk of contracting STIs, experiencing mental health issues and dating
violence

Surveyed over 85 students about their experiences with sexual education in 
high school and found that 

85% said that they were not taught about LGBTQ+ sexual health
43% said that it has significantly impacted their lives in a negative way

 

Conducted 6 in-depth empathy interviews with LGBTQ+ youth, which
developed our understanding of the struggles they faced in terms of sexual
health and education

 

Created our pilot social media product through Instagram (@incluedUTS)

In 1 Year
Develop a functioning

partnership with at least
2 NSW Schools to trial
their products in the

classroom by
 mid 2020

 



Revenue

 

FINANCIAL OVERVIEW
 

 

 

Memberships = $660

Fundraising = $314.75

Institutional Support = $135.83

Merchandise = $200

Events =$ 25.79

Total Revenue = $1,336.37

  

The Startup Sprint = $48.84

Events = $501.43

Merchandise

Banner = $99

Shirts = $69.90

Stickers = $112

Website = $133.96

Total Expenses = $965.13

 

Opening Balance = $1,128.61

 

Expenses

 

Closing Balance = $1,499.85

MEDIA STATISTICS
724 Facebook follows

9989 Facebook impressions 2019

11,938Facebook post impressions 2019

450 Instagram followers

ADVISORY BOARD
James Chong | HSBC

Risk Manager 
 

Jordan Robinson | KPMG

Associate Director, Management Consulting
 

Aaron Ngan | JA Australia

CEO
 

Christine He | DXC Technology

Experience Design Consultant
 

Alexander Cheng | Deloitte Digital

Intern Consultant
 

Jan Broodryk | Nous Group

Intern Consultant
 

Jia Qi Goh | CISCO

Marketing Specialist Intern
 

Lincoln Hu | Nous Group

Intern Consultant

 

https://www.enactusuts.org/

www.facebook.com/enactusuts/

@enactusuts


